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Building 
Brands 
and Ideas 
For two decades I’ve led 
creative teams, built 
campaigns and shaped brand 
strategy across global agency 
networks and government 
organisations in the UAE.
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Creative Director with 
20+ years of experience 
across international 
agency networks and 
major brand ecosystems.
Work spans
Brand strategy 
Experiential marketing 
Integrated campaigns 
Creative leadership
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Career Across 
Global Agency 
Networks

Dubai World Trade Centre 

Creative Director / Acting Head of 
Brand Management

2025
Leo Burnett Dubai 

Associate Creative Director

2021
FP7 McCann Dubai 

Senior Art Director

2018
Impact BBDO Dubai 

Senior Art Director

2016
Havas  Dubai 

Senior Art Director

2012

Worked across FMCG, retail, government, 
and large-scale experiential platforms.

Shot by iPhone 15 Pro Max
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Recognition & 
Industry Coverage
These recognitions 
reflect concept-driven 
creative thinking and 
strategic brand 
storytelling.

Win 2 Golds and 1 Silver 
at the 2025 MMA MEA 
Smarties for Emirates 
NBD is deeply special. 
Not because of the 
metals, but because it 
proves that thoughtful, 
patient work keeps 
moving forward, even 
after you’ve moved on.
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Brands I’ve 
Helped Build

Retail 

Automotive 

Aviation 

Real Estate 

Banks & Finance 

Government 

FMCG 

Experiential platforms
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JustNav Branding

Challenge 
JustNav needed to evolve from a tech start-
up into a recognisable global navigation 
brand. The challenge was to create a 
complete brand system that could work 
across product, communication, signage, 
digital, app icons, partnerships, and 
marketing, while staying simple, accessible, 
and instantly recognisable. The brand 
guidelines describe the system as simple, 
flexible, global, and built around core 
elements including logo, composition, 
typography, iconography, colour, 
photography, badges, and tone of voice.

Insight 
Navigation brands need to be understood 
in seconds. For JustNav, the opportunity 
was not just to design a logo, but to create 
a visual language that could behave like 
the product itself: clear, useful, simple, 
directional, and easy to apply anywhere.

Idea 
We built a full identity system around the idea of 
simple navigation made ownable. 

The brand world was shaped through a bold green 
and purple colour language, a distinctive character/
logo mark, a flexible “Ant-frame” composition 
system, navigation-inspired iconography, clear 
typography rules, and a tone of voice built around 
being considerate, simple, direct, and consistent. 

Execution 
A complete brand guideline system was 

developed across: 

Logo construction and clear space 
Typography hierarchy and type pairing 

Grid and composition rules 
System icons and promo badges 

Primary and secondary colour palettes 
Photography direction 

Tone of voice principles 
Digital, signage, app, and marketing applications 

The system was designed to scale across small 
digital formats, app icons, OOH, product lockups, 

partnership lockups, signage, and 
communication layouts, giving the brand a 

consistent visual behaviour across every 
touchpoint.

Impact 
The work gave JustNav a complete brand 

operating system, not just a logo. It created a 
flexible identity that could be recognised, 

applied, scaled, and managed across global 
communication, product, and environmental 

touchpoints.

My Role 
I led the brand thinking, visual direction, and system 

development for JustNav, shaping the identity 
beyond a logo into a complete brand guideline 

system. My involvement covered the concept, logo 
behaviour, visual language, grid logic, typography 

hierarchy, colour system, iconography direction, 
applications, and the overall brand-world structure. 

Download the Book

https://drive.google.com/file/d/16C7wmjhe0hzFPaYein8fJDCjXIKUApUc/view?usp=sharing
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Case Study
Leo Burnett Dubai x Protigious-Dubai (2024–2025)

Challenge 
Private banking communications often 
focus purely on wealth management. 
Emirates NBD needed to reposition its 
Private Banking division beyond 
financial services and into a space that 
speaks to ambition, legacy, and long-
term impact for high-net-worth 
individuals.

Believe in your next

Insight 
For high achievers, wealth is not the end 
goal. It is a tool to pursue the next 
chapter of their lives. The real question is 
not what they have achieved, but what 
they choose to do next.

Idea 
We built the platform “Believe In 
Your Next.”

A cinematic film that reframes 
private banking as a partner in 
ambition, helping individuals move 
toward their next breakthrough — 
whether in business, philanthropy, 
innovation, or legacy building.

Click to play 

Execution 
A visually poetic film showcasing 

individuals standing at pivotal 
moments of progress, using cinematic 

storytelling to elevate the idea of the 
“next.” The narrative focuses on 

possibility, vision, and momentum, 
positioning Emirates NBD Private 

Banking as the institution that 
supports meaningful advancement.

Impact 
The film strengthened Emirates NBD’s 

positioning as a forward-looking 
financial partner for ambitious leaders, 

shifting the conversation from 
managing wealth to enabling the next 

generation of progress and legacy.

Purpose 
To inspire clients to see private 

banking not simply as a service, but as 
a platform that empowers their next 
move, their next ambition, and their 

lasting impact.

https://www.youtube.com/watch?v=-U681zv4hr0
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Case Study
Leo Burnett Dubai x Goldmine Productions (2024–2025)

Challenge 

Ramadan advertising often 
focuses on idealised family 
gatherings and perfectly staged 
moments. Centrepoint wanted 
to create a campaign that felt 
more real, warm, and 
relatable, reflecting how 
families truly experience 
Ramadan.

Make More Room 
for Ramadan

Insight 
Ramadan gatherings are rarely perfect. 
When families come together, there are 
always little mishaps in the kitchen, at 
the table, and during preparations. Yet 
these small “oops” moments are often 
the ones that bring the most laughter 
and connection.

Idea 
We created “Make More Room For Ramadan.” 
A film that celebrates the unexpected and 
imperfect moments of Ramadan. From small 
mistakes while preparing the meal to playful 
mishaps at the dinner table, the campaign 
embraces those “oops” moments that turn 
ordinary gatherings into joyful memories. 

Execution 
Through candid storytelling and warm, 

relatable scenes, the film shows 
families preparing for Ramadan 

together — dropping ingredients, 
bumping into each other in busy 

kitchens, spilling drinks, and laughing 
it off. These unscripted moments 

highlight the joy, chaos, and love that 
define real Ramadan celebrations.

Impact 
The campaign positioned Centrepoint 

as a brand that understands the real 
rhythm of family life, reinforcing its role 

in everyday Ramadan moments.

Purpose 
To celebrate the authentic joy of 

togetherness, reminding audiences that 
the best Ramadan memories are often 

the ones that begin with a small “oops.”

Click to play 

https://www.youtube.com/watch?v=N3bumRL0dys
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Case Study
Leo Burnett Dubai x FEEL Productions (2024–2025)

Challenge 

How do we communicate value 
without looking like a discount 
brand?.

Lots More For Less
Insight 

Parents want affordable products 
that still feel premium.

Idea 

Turn everyday kids into 
cinematic stars.

Impact 

Featured in Campaign Middle East 

Hundreds of thousands of views 

Positive retail engagement

My Role 
Creative development 

+ visual direction.Click to play Click to play Click to play 

Execution 

3 high-craft films showcasing 
fashion, travel and sleep.

Execution 

3 high-craft films showcasing 
fashion, travel and sleep.

https://youtu.be/Uu3XouwjY_8?si=1xd6oEwRH1FPwyqA
https://youtu.be/jXaioAY3ThE?si=gKlOuF268Pdt_XKc
https://youtu.be/mPSwBjxNqIQ?si=MWXPbDML_RAOmAj-
https://youtu.be/Uu3XouwjY_8?si=1xd6oEwRH1FPwyqA
https://youtu.be/jXaioAY3ThE?si=gKlOuF268Pdt_XKc
https://youtu.be/mPSwBjxNqIQ?si=MWXPbDML_RAOmAj-
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Let’s Build Bold 
Work Together

Thank you
+1 346 857 8635 
Houston Tx, United States
www.theshuj.com
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